
  
  MBA of our campus school is emerging as a Premier school of management, offering quality 

education.  
 

Programme offered MBA with Marketing, Finance & HR 
Duration of Course Two years 
Intake Capacity 60 students 
Divisions/Batches One 
Approval Govt. of Maharashtra, Directorate of Technical 

Education 
Status University Department with School concept. 
Recognition All India Council for Technical Education, New Delhi. 

  

 

 
 
 
 

 
 
 
 

             
 
 

 
 
 
 
 
 
 

               Student admissions are based on CET merit listed 
candidates from the Common Entrance Test conducted by 
Directorate of Technical Education, Maharashtra. 
                M.B.A. of our Campus School is emerging as a 
Premier School of Management, Offering Quality Education in 
Management. The Campus School provides a Conducive 
environment forth overall development of its students. 
               The intake capacity of M.B.A. is 60 and admissions 
are given on the basis of Centralized Admission Test (CET).        
               The test is conducted by the Directorate of Technical 
Education, Govt. of Maharashtra, Mumbai. 
 

Admission Procedure 

Courses Offered 
M.B.A.  

Objectives 

             
Encourage potentiality and creativity of the students- 
  

 To prepare the students to shoulder the management 
responsibilities effectively through interactive teaching and 
learning methods. 

 To develop and promote their analytical, functional, 
communication skills, through case studies, seminars etc. for 
job markets. 

 To impart a strong conceptual foundation in business 
management.  

 To give adequate exposure to emerging areas like Business 
Environment, International Marketing, e-commerce, 
Information Technology, Data base Management, Services 
Marketing etc. 

 To prepare individuals capable of managing the business in 
the globalize environment. 

  To promote and develop the analytical ability of the 
students relating to the functional areas of management 
with all necessary skills through the case study, Seminars 
etc. 



 
 
 

 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

M.Phil. in Commerce 
   
   
  

Programme offered M.Com. 
Duration of Course Two years 
Intake Capacity 20 students 
Divisions/Batches One 
Approval University Grants Commission New Delhi 
Status University Department with School concept. 
Admission Procedure As per merit. 

Programme offered M.Phil. 
Duration of Course One and Half Year 
Intake Capacity 10 students 
Divisions/Batches One 
Approval University Grants Commission New Delhi 
Status University Department with School concept. 
Admission Procedure CET at University level. 

Objectives 
Encourage potentiality and creativity of the students- 
  

 To equip and train our students to accept the challenges of 
21st century. 

 To create awareness among the students for acquiring the 
knowledge of specialized subjects.  

 To develop independent logical thinking, train towards 
personality development.  

 To equip the students for seeking suitable employment and 
self employment ability.  

 To enable them to understand complex environment and 
handle their employment or self employment effectively and 
efficiently. 

 


